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With the development of market economic, China insurance brokers in the insurance 
market is flourishing gradually. In this situation, the large scale property insurance 
companies in our country are necessary to strengthen the cooperation with brokers in 
order to get quicker development. The research of cooperative strategy for large scale 
property insurance companies and brokers carry out in this paper, and the author 
analyses its reason and meaning. In addition, the problems in this cooperation are also 
solved. In short, the essay aims to help the large scale property insurance company to 
gets larger competitive advantage in the insurance market.  
This paper divides into six parts. The first part is introduction of the article, which 
mainly elaborates the content of the major problem and meaning studied as well as 
research in this paper. The second part is a literature review, which includes the 
feature and definition strategy, feature and strategic cooperation etc. The third part is 
the analysis for the situation of insurance market in China and it includes three parts: 
one is the macroscopic environmental analysis of insurance market; two is the 
discussion for insurance broker development; and three is some problems which will 
be faced by the large scale financial insurance companies. The fourth partial 
discussions is large scale property insurance companies and brokers to cooperate 
possibility and necessaries, the author can carry out thorough research from this two 
aspects in order to support the strategy of cooperation for large scale financial 
insurance companies and brokers. The fifth part is the focal point of article, which is 
discussed how the large scale financial insurance companies carries out cooperation 
with brokers, and this needs the effort of three aspects: one is to develop the 
confidence of mutual cooperation; two is to promote mutual enterprise step cultural 
communication; three is to make the maintenance of relation. The sixth part is to carry 
out elaboration for the problem that may appear in cooperation, and this major 
embodiment is in three aspects: one is to handle the relation of competition and 
cooperation; two is the pursuit of being handling well for control power problem; 
three is to notice the assessment of cooperative relation. 
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图 1 显示了这篇文章的主要结构。 
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